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Energy drinks are a beverage designed to increase mental alertness and physical performances for
consumers by the addition of caffeine and typically other additives, such as vitamins, taurine, herbal
supplements, creatine, sugars, and guarana.

According to the new market research report “Global Energy Drink Market Report 2023-2030", published
by QYResearch, the global Energy Drink market size is projected to reach USD 81.14 billion by 2030, at a
CAGR of 5.8% during the forecast period.

According to QYResearch Top Players Research Center, the global key manufacturers of Energy Drink
include Red Bull, Monster Energy, Reignwood Group, Pepsico, Eastroc Beverage, T.C. Pharmaceutical,
Dali Foods, Henan Zhongwo, Taisho Pharmaceutical Holdings, Suntory, etc. In 2023, the global top 10
players had a share approximately 52.0% in terms of revenue.

Market Drivers:

D1: Energy drinks have become a popular choice among consumers, and companies need to ensure
that their products are readily available to meet the growing demand. In addition to traditional retail
partnerships, companies can explore other distribution and sales channels to expand their reach and
increase revenue.

D2: Hectic and fast-paced lifestyles of consumers, leading to a growing need for quick energy boosts.
Desire for improved mental alertness, concentration, and physical performance, especially among
students and professionals.
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